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ABSTRACT
Young Married Couples

1

Attitudes

Toward Bank Credit Cards
by

Elizabeth Ellen Gorham, Master of Science
Utah State University, 1 97 1
Major Professor: Miss E dith Nyma n
Department : Household Economics and Management

Attitudes of husband and wife regarding the use of the bank
credit card were compared and related to the couple's marital
happin ess rating.
The sample consisted of 40 young married couples residing
in campus married student housing at Utah State University during
Fall Quarter 1970.

Subjects had at least one chil d and we r e U. S.

born citizens between the ages of 20 and 35.
The instruments used we r e:

(1) a background questionnaire,

(2) a ma r ital happiness rating scale, a nd (3) a series of eight case
study situatio ns .

The statistical tests us ed were the paired-com-

parison t-test and the Pearson r.
No significant difference was found between attitudes of
husband and wife regarding the use of the bank credit card.

There

viii
was no significant relationship between attitudes of husband and wife
r ega rd ing the use of the bank credit card and couples expressing a
"Very Happy" marital happiness rating or couples expressing other
than a "Very Happy" marital happiness rat ing.
(77

pag es )

JNTRODUCTION

Statement of the Problem

Bank credit cards are a relatively new [ 1966] form of credit
available to the consumer wh i ch has had phenomenal growth.

"The re

are nearly 50 million bank credit cards in circulation today [ 1969],
issued by nearly 8, 000 banks in every corner of the nation, with a
million more cards going out every month" (30, p . 76).
"Critics [of the bank c redit card] complain about the potential
for fraud, higher prices and consumer overindebtedness arising from
unsolicited distribution and misuse of the cards" (31, p. 8) .

On the

other hand, the President of Wells Fargo Bank, San Francis co ,
Richard P. Cooley optimistically states:
I believe that to the consumer cardholder, the advantages
of a bank credit card plan outweigh all other forms of retail
credit. It means one card rather than a dozen. It gives him a
choice of where to make his purchase and he receives just one
monthly bill, allowing better control of pe r sonal finances. (8,
p. 79 )
There are 1nany opportunities for the bank credit cardholder
to use his card.

Under the BankAmericard program, "·

one can

purchase a wig, have a troublesome molar pulled, purchase a parakeet,
park the fam ily car, get on-the-spot $350 in cold cash, fly any one of
ten different airlines, and buy one of hundreds of thousands of items
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available through its m e r c hant-members" (3, p . 30) .

The March 19 ,

1971 issue of Life mag a z in e , in its adve rtisement for Master Charg e,
encourag e s cardhold e rs to utilize their card in paying taxes to "help
ease the strain "

(20 , p. 14) .

As Kenneth V . Larkin, Vice-president

in charge of BankAmericard activities, puts it, the bank credit cards'
use is "limited only by our imagination" (27, p. 58) .
Bonde sees "a variety of forces operating today [ 1968] which
would indicate that the volume of consumer credit will expand, with
young families as the primary users" (5, p. 13).

If young husbands

and wives do not agree in their attitudes regarding the use of the bank
credit card, it may put a strain on the management of family finances .
Ebling and Vissch e r recognize that "Reconciling two money
personalities n>a)' prove a challenge, especially if the husband and
wife have different information about the cost of living and how spending is to be planned and carried out" (ll , p. 20).
Scanzoni's study (26) suggests that money is an important
factor in marital happin e ss.

His ana lysis of dissolved and existing

ma rr iages indicated that money was the item listed over which there
were the greatest number of disag reem ents in dissolved marriages
and the second in the list of causes of disagreements in existing
m arr iages .

Thus, the focus of this resear ch was on the attitudes of husband
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and w ife regarding the us e of the bank credit card related to their
d e gree of marital happ i ne s s .
This investigation was conducted (a) to compare the differences
of attitudes of husband and wife regarding the use of the bank credit
card and (b) to compare attitudes of husband and wife regarding the
use of the bank credit card as related to their marital happiness
ratings .
The following null hypotheses we r e tes ted :
l.

There is no differe n ce in the attitudes of husband and wife

regarding the use of bank credit card.
2.

There is no relationship between attitudes of husband and

wife regarding the use of the bank credit card for couples expressing
a "Very Happy" marital happiness rating.
3.

There is no relationship between attitudes of husband and

wife regarding the use of the bank c redit ca rd for couples exp r essing
other than a "Very Happy" marital happiness rating .

Definition of Terms

As a basis for this study, the following definitions were us ed :
Bank Credit Card-- BankAmericard, Master Charge and Walker Bankard
which are all common to the region in which the study was undertaken.
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Marital Happiness Rating - -a measuring device developed by Burgess
and Cottrell (6) as an index to the marital adjustment of a
couple.
Attitudes-- endu r ing systems, as defined by Krech, Crutchfield and
Ballachey (19) , in which the individ ual develops his cognitions,
feelings, and action tendencies with respect to various objects
in his wo r ld.

This research deals only with the feeling com-

ponent or with emotio ns co nn ected with the object.

5

REVIEW OF THE LITERATUR E

Change of Attitude R e garding Credit Usage

U . S . News and World Report comme nted in 1967 that "A major
n ew development in r etail credit is sweeping across the U.S .

Banks

in one city after another refer to it as 'the credit-card r evo lution'"

(14, p. 103).

This is a period that co uld well be known as the credit-

card boom in the banking industry.

Bankers Monthly indicated that it

has all been made possible by "the ready acceptance and usag e of
mult i ple cards by consumers

r indicating]

a different climate now

prevailing over that ev i d e nt in past periods" (2, p. 22) .

Hobart, in

his study of the American debto r, contends that the wider acceptance
of credit cards shows a stronger belief in the concept of c r edit than
before .

Consumers fe e l less guilty abo ut 1naking purchases on credit

today for "time has wip e d away the Puritan connotations of immorality
in debt a nd godliness in thrift .

D ebt, in fact, has been transformed

from stigma to status symbol, from a last resort of peopl e in need to
an ent r ee of the good, material things in life," according to Hobart
(15, p . 54) .

Hobart recognized that " . . . young families today [ 19 62]

li ve in a status of life that you co uldn't have reached until you were 45
[y ea rs of age] in the 30's" (15, p. 56 ).
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Increased consumption at an ea rlier age is linked to an optimis-

t ic attitud e towards incurrence of debt that prevails in our society.
Bonde found that "Most young people seem to make their decisions
regarding the use of income on the knowledge that borrowing will get
them what they want without waiting and the assumption that their future
financial status is relat ively secure" (5, p . 13).

Development of Credit Card Programs

Credit cards were first introduced by hotels and stores i n the
1 920 's in an attempt to create a sense of loyalty between the merchant
and the customer.

The travel and entertainment cards, often referred

to as the "T & E cards , " were the next wave of c r edit cards to be
issued to the general public.

Changing Times stated that :

The T & E card, introduced first by Diners Club in
1950 and then by American Express and Carte Blanche, added
a third party to the arrangement. For an annual fee, the
cardholder in effect opened a large number of charge accounts
all over the country with a single application. (31, p. 6)
Banks conceived the idea of establishing their own line of
credit cards from the T & E companies.

There are two prominent

bank card systems in operation in the U . S. today .

As noted in

Changing Times ,"The bank cards have evolved f r om small, local
plans into large regional networks, the Bank of America ' s BankAmericard and the Interbank Card system, known better in many places as
Master Charge" (31, p . 7) .
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Burroughs Clear i ng House indicates that, in the init i al stag e s ,
banks promoted thei r credit card prog rams by issuing their cards to
those whose names appeared on long mailing lists.

Credit investiga-

tions were no t conducted by the banks prior to the issuing of the cards.
Thus, many unusual s ituations arose .

At one time many infants, one

only eighteen months old, received a bank credit card through th e
mail ; another recipient received a total of twelve bank credit cards
within a span of a few days (1 ).

Functionings of the Bank Credit Card

Consumer Bulletin indicated that bank credit cards function
similar to the travel and entertainment cards with the exception that
the bank credit card promote rs charge no membership fee.

The bank

credit cards "allow holders to pay just a portion of the monthly bill
and carry the rest over at a charge of l8o/o annual interest" (28, p. 5) .
Changing Times (31) noted tha t there is no direct charge to th e holder
of a BankAmericard or a Master Charge if he pays the amount due
within 25 days from the date of the bank's monthly statement.
The Walker Bankard does not offer the revolving charge account
feature as do BankAmericard and Master Charge.

Walker Bankard is

advertized in their cardholder agreement as being "so much mo re than
a credit card" (32) .

It is featured as a check cashe r , a credit card,

an unbounceable check plan, and a means of writing yourself a lo an .
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Thus, in using the Walker Ba n kard to make a purchase, th e ca rd ho l de r makes an automatic loan with a n annual rat e o f 1 3. 68 percent.
The ca rd holder is obligated to r e pay the loa n in monthly installments
o f no less than $20.
BankAmericard and Master Cha rge also have this cash advance
privilege and, as with th e Walker Bankard, interest is computed f rom
the time th e l oan is iss u ed.

Opposition to Bank Credit Card Pro grams

Some me r chants hav e bee n quit e reluctant to give up th eir own
charge account system.

Barmash noted that "The traditiona l depart-

me nt s tor es do not like bank c r edit cards because they say it is n ew
compe tition, rather than an aid to them" (4, p. 53).

The stores co n -

t e nd that c ust o mers establish a personal identity with their sto r e a nd
associa te a certain amount of status with their cha rg e ca rd.

Another

fa c t or the merchant must consid er is the expense in vo l ved in c r edit

transac tions.

Time ITlaga zine indicated that

11

Me rchants who agree

to honor the ca rds usually pay a 5 percent discount [it has been as
low as 3 percent (l 0) and as high as 7 percent (9)] to exchang e th e ir
charg e slips for cash from the banks" (10, p. 91).

Ther e has been

muc h co ntroversy over the q u e stion of who should pay this fee .
According to Changing Times:
C ritics of credit c ards say that [this fee]
. is a
cost of doi ng business and inevitably must be pass ed on to
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customers . They argue that people paying cas h should t h e r efore be given an automatic . . . discount.
The rebuttal is that (this fe e ] . . . is not passed on,
that i ncr e as ed business volume e nabl es bus i nessm e n to abso rb
the commission. The truth is probably somewhere in b e tw een
these two positions. (9, p. 6).

Expansion of the Bank Cr e dit Card Program

When first issued the bank cards could be used for only a few
major purchases.

Toda y , however, according to Porter, th e list of

uses of the bank credit card is e ndl ess.

The scope of expe nditur es

has so ex panded to include:
. . . Tooth extractions, tombstones and taxi rides ; Driving
l e ssons, diamonds and dog kennel fees; Ambulan ce service,
apartment rent and auto license fees; Music lessons, movie
admissions and marriage costs; And savings bonds and scuba
diving inst ructions, c hurch tithes a nd college tuition, garbage
r emoval and psyc hiatric care. .
. {24, Sec. B, p. 9 )
The number of participating m e r cha nts has increased as wel l.
Barmash indicated that at the end of 1 969 , BankAmericard alon e
could count 646,000 sponsoring mercha nts within their network (4).
The record of the number of bank credit cards issu ed and th e
volume of credit sales is imp r essive.

Currently [ 1970] as the S. F.

Sunday Examiner & Chronicle indicated , Master Charge boasts 38
million ca rds in circulation and sales in excess of $4 billion.

Its

close c ompetitor, BankAme ricard, claims a circulation of c lose to

32 million ca rds and $3 . 2 billion in sales (1 8).
Family Econom ics Review noted that "during 1 968-69, credit
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outstanding on bank card plans increased 225 percent" (12, p. 4).
This was an increase of from 0. 8 billion dollars to 2. 6 billion dollars,
while all types of credit increased only 33 percent.

Advantages and D isadva ntages of Bank Credit Card Use

World Field Research, Inc. has summarized the many advantages to the bank c r edit card holder if he will but use it carefully and
inte lligently:
1.
2.
3.

4.
5.
6.
7.

The credit card enabl es you to make va lu able purc h ases
without cash. You a r e billed later.
You can pay your bills by check so that yo u have a permanent record of you r expe ns es.
If you go on a long trip, you n ee d carry l e ss cash that
might be lost since you pay fo r expenses wh e n you return.
Carrying a cr e dit ca rd is safe r than carrying cas h.
There io absolutely no cha rg e for the credit card othe r
than the interest for delayed monthly paym ents .
You do NOT pay higher prices whe n using the credit card.
Th e c red it card se r ves as a n exce llent identification card .
Pro pe r use of th e c r ed it ca rd establishe s a good c r edit
ra ti n g. ( 2 9, p. 2)

However, if the bank credit ca rd holder does not u se his card
carefully and intelligently, he may fi nd h imself i n s e rious financial
trouble .

The BankAme r icard S e rvice Corporation report e d that

"[bank] credit card holders usually spe nd mo r e and indul ge in extra
'impul se buy i ng'" (17).

Hobart suggested that " the easy availability of

c r e dit work s constantly to loose n buyers ' r es olve and brea k down self
disciplin e " (1 5, p. 56 ) .
The Fede ral Reser ve wa rned that "over borrowing t o the ext ent
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that it do es occur, is indeed se r io us for the individuals involved 11
(31 , p. 10).

They fu rther s tated, that most c r edit cardholders,

howev er, do not overborr ow . but th ey do tend to spend more than th ey
had i nt e nd ed which increases th e total amount of credit outstanding
on bank card plans.

Money Management Related to Ma r ital Happiness

Morse stated that "t h e modern family can seldom match
incom e wit h expenditur es" (22, p. 20).

Their income has not kept

pace with the rapid growth of wants and needs as the fan1ily expands .
According to Holmes :
Since many young families a r e buying homes, furniture,
appliances, cars and pe rhaps providing medical care for
children and carr ying many other expensive projects thei r
needs and wants may ea sily exceed their current ability to
pay. Having children in the family not only incr ea s e s the
need for c redit by inc r eas ing the number and quantity of
goo ds and services requi r ed fo r living it also increas es the
pressure to buy goods t hat may not be considered exactly
esse ntial. (1 6, p. 34 1)
Couples do not always agree on money spending patterns .
Var io us studies have l isted money management as a major cause fo r
disagreement among married couples.

The investigation conduct e d by

Blood and Wolfe found that "At eve ry stage of the life cycle, money
was an outstanding probl em . . . . " (7, p. 40 1 ).

Mace indicated that

"You can sum up the cause of most marriage problems . . . under
thr ee headings--sex , in-laws, and money.

And . . . money was the
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most common cause of all" (21, p. 53). "Pace found that while 80
percent of the coupl es in his study of 1951 former college students
did not frequently disagree, management of income was the major
cause of disagreement listed by husbands and the second in th e list
of causes mentioned by wives" ( 13, p. l 63).

Scanzon i report ed that

"The highest percentage quoted (84. 6o/o) for frequency of disagreements
[among young mar r ied couples] was listed under money"

(2 6, p. 452).

Preisz, in her study of the c red it usage of young married
couples in Oregon, discovered that they felt " . . . inadequately prepared for the responsibilities faced in money management during the
early years of marriage" (25, p. 12).

Nickell and Dorsey maintain

that "The importance of analyzing their [young married couples]
needs and desires in order to lay a foundation for the use of income
cannot be overemphasized" (22, p. 236).

If the ma r ital relationship

is to survive and grow, disagreements in money management should

be resolved.
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METHODS AND PROCEDURES

The sample was composed of 40 young married couples who
had at least one child and were U . S. born citizens between the ages
of 20 and 3 5.

The young couples were randomly selected from a

numerical alphabetical listing of those residing in campus married
student housing and enrolled at Utah State University, Fall Quarter.
1970 .

Possession and use of the bank credit card were not considered

as prerequisites for the subjects.

Pilot Study

A pilot study was conducted using couples who we re personal
friends of the inves tigator and students (and their husbands) enro lled
in HEM 1 5 1 class during Fall Quarter 1970 at Utah State University
who met the qualifications of the study .
On the basis of the ana lysis of the thirty respon ses, three
changes were made .
l)

The study instruments were revised using mo r e specific

terminology.
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2)

A case stu dy emphas i zin g a d e finite em e rg e ncy was sub-

s t itu te d for a situat ion less demand in g of attention .
3) The thre e separate parts of the study were ass e mbl ed
und e r one cover with writt e n instructions for the completion of the
form .

Measur eme nt of Attitudes

Krech, Crutchfield, and Ballachey have identified thre e components of attitudes.
component.

This study is concerned only with th e feeling

The feeling component refers to "the emotions connected

with the object.
liked or disliked.

The object is felt to be pleasing or displeasing ; it is
It is this emotio nal loading which gives attitudes

their ins is tent , stirred-up , motivating character" (21, p. 140).
The investigator has attempt e d to measure th e feeling component of young marr ie d couples attitudes regarding the us e of the
bank cr e dit card.

Study Instruments

The instruments used in this study were :

(l) a background

questionnaire, (2) a marital happiness rating scale , and (3) a series
of eig ht case study situations .

Background questionnaire
A two-page questwnnaire was prepared by the researcher to
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obtain information for the purpose of describing the sampl e
population.

Marital happiness rating scale
The marital happin e ss rating scale us ed in this study was
developed by Ernest W . Burgess and Leonard S. Cottrell (6) as an
index of marital adjustment in their extensive study of marital
relations .
The scal e consisted of five degrees of marital happiness:
11

Very Happy ,

11

11

Happy ,

11

11

Average,

tl

"Unhappy,

It

and

arranged along a horizontal line at eq ual intervals.

11

Very Unhappy 11 -

The subjects were

required to place an (x) over the term ( s) which best described their
degree of marital happiness.
No attempt was made to define the term 'happiness' by Burgess
and Cottrell.

It was assumed that e ach respondent wou ld interpret the

term in light of h is or her own understanding of its meaning.

The

authors of the marital happiness rating scale admit that i t is a crude
measuring device but feel that its use is justified becaus e it does give
an empi rical rating than a rating based upon spec ulat ion.

Case study situations
The series of eig ht case study situations was deve l oped by the
researcher and approved by the thesis committee to measur e the
attitude of yo ung married couples regarding the use of the bank c r edit

-
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card .

The cas e studies ar e problem s ituations that young married

coupl e s might e xperie nc e in handl ing finances .
The s u bjects w e r e instructed to respond to each case study
situation by placing an (x) over the term ( s ) on a Likert scale which
best desc r ib ed their attitude regarding the use of th e bank c r edit card .
The Likert scale consiste d of five positions: "Most Defin itely,"
11

Probably,

11

11

Would Not Matter,

11

11

Do ubt It,

11

and

11

D efinitely Not.

11

Space after each case study situat ion was pro vided for subjects to
comment if the y so des ired.
Each of the case study situations was d esigned to measure
attitudes regarding particular features of the bank credit card.

The

case study situations i n cluded the following features :
1.

Safety and convenience are features of the bank

credit ca rd which eliminate the n eed to carry lar ge sums of
money while on vacation away from home .

2.

Use of a bank credit ca rd p rovid es an opportunity

to establ ish a credit rating.
3.

In an emergency situation which affects a child ' s

h ealth, the bank credit card can be used beneficially .
4.

Some times, bank credit cards are used to delay

payment until sufficient funds are available to cover the purchase.

(Also, the cardho ld e r may choose to us e his ca rd ,

even though he has the cash to cover the purchas e, to es tablish
a good credit rating) .
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5.

Ban k c r e dit cards provide a detailed list of all

transactions compl e t e d throughout the month which are helpful
in bookkeeping and an aid in computing income tax.
6.

When cash is not available, the bank credit card

offers 'instant credit' enabling cardholde rs to take advantage
of special sales that are featured for a limited time only.
7.

The bank credit card allows the holder

to~

goods while paying for them.
8.

The bank credit card serves as an identification card.

This enables the holder to cash checks on his out-of-state
checking account .
Since bank credit card us ers and non-users were included in

the study, great variation as to experience i n using the bank credit
card and as to knowledge of the bank credit card was expected.

Sampling

A list of names and addresses of those r esiding in campus

married student housing at Utah State University . Fall Quarter , l970
was obtained from the married student housing office.
were arranged alphabetically and numbered.

The names

Those who were not

U. S . born citizens were eliminated from the list of pote ntial subjects.
Using a ta ble of r andom digits, 40 names were i n itially
selected for participation in the study.

Substitut io ns were made in
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the same manner for thos e who did not meet qualifications of the study
or preferred not to participat e in the study.

Each couple was con-

tacted either by telephone or personally by the investigator.

If the

qualifications of the study were met, an appointment was made to
meet with both husband and wife to complete the qu estionnaire.
At the designated time, the investigator met the subjects in
their home.

The purpose of the research p ro ject was briefly explained.

Subjects were instructed not to include their name on the form and told
that the forms would be kept anonymous.
their respective forms for completion.

Husband and wife were given
Subjects were instructed ,

orally and in writing, to answer the questions without consultation
with their partner.
All three parts of the form were attached under a cover page
with directions for completion.

The background questionnair e was to

be comple ted first, the marital happiness rating next, and the case
study situations were listed last.

The questionnaires were adminis-

tered to 40 sample couples between the dates of January 11 to February 15, 1 971.
The investigator remained with the subjects dur ing the completion of all of the forms and gave cla rification as necessary .

There

was no time limit for completion, but, s ubjects generally completed
the questionnaire in 15 to 20 minutes .

Afterwards, each subject ' s

form was numbered by the investigator to indicate husband and wife
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married to each other.

The forms of both subjects of each couple

were given the same numbers.

Analysis of Data

Case study situation scores
Numerical values were assigned to each degree of agr eement
or disagreement regarding the use of the bank credit card .

"Most

Definitely" was designated as one, "Probably" as two, "Would Not
Matter 11 as three,

11

Doubt It 11 as four, and

11

Definite ly Not" as five.

The smaller the nun1ber the stronger was the acceptance of using the
bank credit card.

Each subject ' s scores were combined to form a

total case study situation score.

The total and individual case study

situation scores for husband and wife were analyzed .

Marital happiness rating s co re
In like manner, numerical valu es of one through five were
assigned to the five degrees of marital happiness . . . "Very Happy"
was designated as one,

11

Happy 11 as two,

11

Average 1 1 as three,

happy" as four, and "Very Unhappy" as five.

Un-

A smaller number

thus indicated a greater degree of marital happiness.
divided into two groups for analysis.

11

Couples were

Husband and w if e both professing

to be "Very Happy" in their marita l relationship constituted one group.
The group for comparison in cluded all othe r couples stating a marital
happiness rating of other than "Very Happy."

Within this second group
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we re some couples in w hich only one spouse recorded a "Very Happy"
marital happiness rating .

Statistical analysis
l) The correlations between the total and individual case study
situation scores of husband and wife were determined by using the
following (Paired-comparison t-test) formula:

D

- s

D

where
S

standard error of difference
D

D

mean of the differe nces between the paired scores.

2) The correlation between the discrepancy score of attitudes
of husband and wife regarding the use of the bank credit card for
couples stating a marital happiness rating of "Very Happy" and the
discr e pancy score of attitudes of husband and wife pertaining to the
same attitudes for couples professing to be other than "Very Happy"
in their marriage relationship was determined by using the following
(Pearson r) formula :

r

= -'~~x::....<y_ __
(~x

2

)

(~

2

y )

21
Where :
x = the discrepancy sco r e for case study situation scores of
husband and wife stating a marital happiness rating of "Very Happy"

y = the discrepancy score for case study situation scores of
husband and wife stating a marital happiness rating of other than
"Very Happy. "

The statistical analysis using the Pearson r fo rmula was
programmed through the computer.
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RESULTS AND DISCUSSION

The present investigation (a) compared the attitudes of husband
and wife regarding the use of the bank credit card, (b) r elated the
difference in attitudes of husband and wife regarding the use of the
bank credit card for couples expressing a "Very Happy" marital
happiness rating, and (c) related the difference in attitudes of husband
and wife regarding the use of the bank c redit card for couples ex pressing other than a "Very Happy" marital happiness rating.

The questionnaire form was administered to 80 subjects, 40
married student couples who were U. S. born citizens.
Tables l-5 summarize the background characteristics of the
sample population.
Most of the subjects were between 24 and 27 years of age.
The majority of the coupl es had been married fou r years or l ess and
were in the expanding stage of the family life cycle.
the sample had only one child (Table l ).

Almost half of
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Table 1.

Distributions of a g e, number of years married and number
of c hildren in married student households.

Years of
age

N umbe r of
husbands

20 -23
24-27
28-31
3 2-35

5
18
9
8

Numbe r of years married

11
14
9
6

16
32
18
14

Num ber of couples

o/o

10
13
6
3
6
2

25 . 0
32.5
1 5.0
7. 5
15 . 0
5. 0

Number of couple s

o/o

19

47.5
3 7. 5
5. 0
5. 0
5.0
0 .0

2 or less
3-4
5-6
7-8
9- 10
11 or more

Number of children

Total number of
husbands and
wives

Number of
wives

One
Two
Three
Four
Five
Ove r five

15
2
2
2
0

Educational status for husbands and wives was dete rmin ed
by the last grade of formal ed ucation compl e ted.

Thirty percent o f the

subjects had com pleted four yea r s of co ll e ge a n d twenty p e rcent had
compl eted a Maste r's degree. {Table 2)
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Tabl e 2 .

Educational status of husband and wife.

Last grad e completed
Less than High School graduation
High School Graduation
One y e ar of college
Two yea r s of college
Three years of college
Four years of college
M as ter's deg r ee
Doctoral degree
Totals

N umber
of
husbands

Number
of

0
0
3
2

0
8

7

w ives

5
7
7

14
13

10
3
0

40

40

Total numb e r
of husband s
and wives

0
8
8

9
14
24
16
80

Three-fourths of the co uples reported their religious affiliation
as Latter -day Saints .

Table 3.

Two subjects did not report. (Tabl e 3)

R e l igious background of husband and wife

Religion
Roman Catholic
Prot es tant
Jewish
Latte r-rlay Saints
Other ':'
,;, Other included:

Numbe r
of
husbands

3
4
0
30
2
Sev enth-day Adventist

Number
of
wives

2
6
0
30

Total number
of husbands
and wives
5

10
0
60
3
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The c ombined total incomes of husband and wife most often
reported were $3,000 to $4,499 and Over $7,500.

The predominat e

sources of income were part-time employment and scholarship or
assistant ship; a bout one-fourth of the husbands maintain e d fulltime
employm e nt while attending classes .

Many subjects reported more

than one so urce of income ( Table 4 ) .

Table 4.

Combined annual d isposable income and sources of income
report e d by married stud e nt households.

Number of hous eho ld s

Income
No income
Under $ 1, 500

a)

0
l

$1 , 500-$2,999
$3,000-$4,499
$4,500-$5, 999
$6,000-$7,500
Over $7, 500

Sour ce of i ncome

Not employed
Part-tim e emp l oyment
Full-tim e e1nploym ent
Scholarsh i p or assistantship
Relatives
Other ~'

6
12
4

4
13
N umb er
of
husbands

0
19
ll
17
4
10

N umb e r
of
wives

22
ll
5
3
1

3

Total number of
husbands and
wives

22
40
16
20
5
13

* Othe r included : GI Bill 6; Loan 4; Wo rk Study 4 ; Own busin ess 1;
Child care l.
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Possession and u se of the ban k credit card we r e not prerequisltes for se le ction as a participant in this study .

Howev e r, thos e

subjects who possessed, or had access to, a bank credit card were
instructed to complete questions (7-ll for husbands and 9- 1 3 for wive s)
pertaining to their use of the bank credit ca rd.
Fifty p e rcent of the husbands in the sample report ed they

possessed a bank credit ca rd . and thirty percent of the wives wer e in
possession of a bank c re dit ca rd.

Most of the subjects rec eived their

ban k c r e dit card by making app lication rather than unsolicited through
th e mail.

The majority of these subjects possessed, or had access

to a bank credit card for mor e than one year.

Most subjects r eported

total dollar value of purchas es cha rged on the bank credit card within
the last twelve 1nonth s as $201 to $1, 000.

The bank credit card was

us e d most freque ntl y from one to t e n times over the la st twelv e months.
Forty-five, or seventy-five percent, of the total sample
r e ported that they had no plans to make application for a ban k credit
card .

Two husbands planned to apply for a card.

Over half, or

forty-four of the subjects reported that they used oth er types of credit
cards (Table 5) .
Informal discussion with the subjects after completion of th e
questionnaire form r evealed that many couples would not us e a bank
credit card under their pr ese nt c ir c umstances.

They were living

und e r a limited income and found it highly undesirable to be burdened
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Table 5 .

Poss e ssion and us e of bank credit cards by husband and
wife .

Number
of
husbands
a)

b)

Possession of bank
credit card

12

32

11

8

9
3

11

0
0
2
12

0
0
3
l0

0
0
5
22

3
0

4
0

4

3
4
0

7
0
3
7
9

zo

Total dollar value of pur chases made within last
l 2 months:
0-$50
$5 1 -$100
$ 1 0 1 -$200
$201-$500
$50 1 -$1000
Over $1000

e)

20

Length of time in possess ion
(or had access to) :
Less than one month
One to six months
Seven to twelve months
More than one year

d)

Total numberofhusband & wives

Method rec e ived :
Application made
Unsolicited th r ough mail

c)

Number
of
wives

z
5

Total number of times used
within last 12 months :

0
l -1 0
l l -30
3 1 - 50
51 - 100
Over l 00

z

3

4
2
3
3
0

4

3

5
8
5
4

2
0

5
0
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w ith unnecessary cr e dit r es ponsibility.

They preferred to pay for

as many purchases as possible or utilize what was already in their
possession.

Many indicat e d, however, that they would use a bank

credit card with substantial increase in income .

Some mentioned they

had used or would use the bank credit card for major purchases only.
Most subjects who had not used the bank credit card to make purchases
had used them for identification.

Possession of a bank credit ca rd

gave some participants a feel ing of security in case of emergency,
especially when traveling.

Hypothesis 1

The first hypothesis to be tested stated that there is no
difference in the attitudes of hu sband and wife regarding the us e of
th e bank credit card.
The differences in husband and wife responses to eight case
study situations designed to measure couples 1 attitudes regarding the
use of the bank credit card are presented in Figure I.

The differ-

ences in the total case study sit uation scores of husband and wife
ranged from 0 to 21 (a possible range of 0 to 3 2) , with a mean of 5 . 9,
a median of 5 . 5, and a mode of 6.
The paired-comparison t-test was us e d to analyz e the data.
Results are shown in Table 6 for total and individual case study
situation scores .
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Number of points differenc e between husband and w i fe t o t a l case study scores.
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Table 6 .

Correlat i on betwee n attitudes of husband and wife regarding
the use of the ban k c r e dit card on total and individual case
study situation s c ores.

Scores compares

Correlation scores

Total case study situations

0. l 06

Case study situation No.
No.
No.
No .
No.
No.
No.
No.

1
2
3
4
5
6
7
8

0. 501
0. 523
0.433
0.483
0. 389
0.458
0 . 465
0.414

Degrees of freedom (n -1) = 39
tat
05 level of significance = 2. 021

There was no significant difference between husband and wife
in their attitudes regarding the use of the bank credit card as reflected
in their total case study situation scores.
not s ignificant at the . 05 level.

The t value of 0.106 was

There was no significant r elationship

at the . 05 l evel in attitudes betwee n husband and wife regardin g the
u se of the bank credit card on any of the eight case study situations.
The present research fails to reject the hypothesis that there
is no difference between husband and wife in thei r attitudes regarding
the use of the bank credit card .
The distribution of discrepan cy scores of husband and wife
regarding the use of the bank credit card for each case study situation
are presented in Table 7.
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Table 7.

Distribution of attitude discrep ancy scores of husband and
wife regarding the u se of the bank credit card in eight case
study situations.

Case study situation number one (safety and convenie n ce )

Discrepan cy

0
2
3

Number of co uples
14
12
l0

%
35.0
30 . 0
25 . 0
7. 5

2. 5

4

Case study situation number two (credit rating)

Discrepancy

Number of couples

16

40.0

2

l0
12

4

2
0

2 5 .0
30. 0
5. 0

0
l

0. 0

Case study situation number three (eme rgency)

Di scr e pancy
0
l

2
3
4

Number o f couples
15
13
5
6

%
37. 5
3 2. 5
12. 5
15. 0

2. 5
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Table 7 .

Continued

Case study situation number fou r (del ay payment)

Discrepancy

0
1
2
3
4

Num ber of couples
17
10

9
4
0

o/o
42. 5
2 5.0
22. 5
1 0. 0

0. 0

Case study s ituation number five (detailed list of transactions)

Discrepancy
0
1
2
3
4

N umber of couples
12
17
5
6
0

o/o
30.
4 2.
12.
15.
0.

0
5
5
0
0

25.
30.
27.
l 7.

0
5
5

Ca se study situa tion numb e r six (instant credit)

D i screpancy
0
1
2
3
4

Num ber o f couples
10
12
11
7
0

0

0.0
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Table 7.

Continued

Case stud y situation numb er se ven (enjoy goods while paying for them)

Discrepancy

Number of couples

o/o

1
2

13
15
5
7

3 2. 5
37.5
12. 5
17 5

4

0

0. 0

0

0

Case study situation number eight (identification card)

Discrepa ncy

Number of couples

0
1
2
3
4

o/o

10
12
8

25 . 0
30. 0

9

22. 5

20.0

2. 5

Written comments on the case
study situations
The reason given 1nost often for refusal to consider using a

bank credit card in each of the case s tudy situations was the potential
incurrence of a large amount of interest.

Many couples felt other

sources of credit should be investigated and compared with the bank
credit card.

This response may have been based upon their previous
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c r edi t in ve stig at ions and use of c redit o r their k nowle dge of int e r e st
rates ch arg ed on th e ban k c r edit card .
l.

Some subjec ts comment ed they would use the bank

credit card on a vacation only if funds were currently available
to cover all expenses to be incu rr ed.
2.

No mention was mad e of e stablishing a credit ratin g

through the u se of the ba n k credit card to purchase n ew furniture.
3.

Many comments supported the use of th e bank credit

card to pay for the medical ex penses of the young couple ' s so n .
4.

Some subjects felt that th e bank credit ca r d cou ld b e

used to del ay payment of the wedding band.

At the same tim e ,

th ey could be establishing a good credit rating .
5.

Som e subjects r eco gnized the helpfulness of th e bank

credit card in providing a d e tailed list of all transact ion s t o b e
us ed in bookkeeping and / o r for tax purposes.
6.

There wer e some subjects who said the

11

instant

credit 11 fea ture of the bank credit card was advantag eous when
goods were on sale for a limited time.
7.

Whether or not the subjects proposed that th e bank

c r edit card should be used depended upon their perception of
the T . V. as a necessity o r a luxury.

Some subj e cts indicat ed

that the necessit y of aT. V. merited the use of the bank c r e dit
ca r d.
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8.

The subjects oral and written comments suggested

t hat the use of the bank c redit card for identification was the
most im portant feature.

The card gave a feeling of security

when traveling. as it could be used to purchase items when
cash was not on hand or it served as identification in writing

checks on an out-of-state checking account.

Marital Happiness Ratings of Husband and Wife

Husband and wife responses on the marital happiness rat ing
scale, designed to measure couples ' degree of marital happiness, are
presented in Figure II.

There were no subjects expressing an "Unhappy"

or a "Very Unhappy" marital happ in ess rating.

The diff erences in the

marit al happiness rating scores ranged f r om 0 to l with a possible
range of 0 to 4.
parison.

The subjects were divided into two groups for com -

Twenty-two, or fifty-five percent, of th e couples expressed

a "V e ry Happy" marital happiness ra t ing and were placed in one g r ouF .
The other group consisted of eighteen, or forty-five percent of the
couples , in which one or both partners exp r essed other than a "Very
Happy" marital happiness rating.

~thesis

2

The second hypothesis to be tested stated that th e r e is no
relationship between att itudes of husband and wife regarding the use
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Number of points reported by husband and wife on the
marital happiness rating scale.
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o f th e ban k credit card fo r c ouples ex pressing a "Very Happy" mar ital
h a pp iness rating.

Th e difference in total case study situation scores fo r husband
an d w ife o f couples exp r essing a "V e ry Happy" marital happin ess
r ati n g are p r ese nted in Figure III.

Out of a possible range of 0 to 32 ,

th e diffe r ences in the t o ta l case study situation scores of husband a n d
wife ran ged f ro m 0 to 21.

One co upl e had a discrepancy scor e of 21

while t wo couples had n o discrepancy and one couple had a one point
discrepancy.

There was a mea n of 5. 6 a median of 5, and t he modes

we r e 4 and 7.
The Pe arson r was used to analyze the data.

Results are

shown in Tabl e 8 for total a n d individual case study situation scor e s .

Table 8 .

Correlation betw ee n attitudes of husband and wif e r eg arding
th e us e of t he bank c r e dit card for co uples indicating a " V e r y
H appy" mari ~a l happ iness rating.

S cores compares

Correlation s c ores

"V e ry Happy"
group
To tal case st udy situations

0. 372

Case study situation : No .
No . 2
No . 3
No. 4
No . 5
No . 6
No . 7
No. 8
Degrees of fr e e d om (n -2 )
Pea r son r at . 05 level o f sig nificance

0. 277

0. 420
0.414

0. 270
0.000
0. 18 7
0. 1 57
0 . 1 65

20.
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Distribution of attitude disc r epancy scores of husband and wife
regarding the use of the bank c re dit ca rd for couples expressing
a "Very Happy" marital hap p in ess rating.
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There was no relations h ip of attitudes of husband and wife
regarding the use of the ban k cre dit ca rd on the total case study
situa tion scores for couples ex pressing a ' 1Very Happy' 1 marital

happiness rating .
at the . 05 level.

The Pearson r value of 0. 372 was not significant
There was no relationship at the . 05 level of signi-

fica nce of attitudes between hu sband and wife regarding th e us e of t.he
bank credit card for couples exp ressing a "Very Happ y" marital
happiness rating in any of the eight case study situation cor r elat ion
sco r es.

The present research fails to reject the hypothesis that

there is no relationship between attitudes of husband and wife r egarding the use of the bank credit card for coupl es expressing a "Very
Happy" marital happiness rating.

Hypothesis 3

The third hypothesis to be tested stated that there is no
relationship between attitudes of husband and wife regarding the us e
of the bank credit card for couples express ing other than a "V e ry
Happy" marital happiness rating .
The diffe renc es in total case study situation scores for husband
and wife of couples expressing othe r than a "Very Happy" marital
happiness ra ting are presented in Figure N.

The diffe r e n ces between

husband and wife in t otal case study situat ion scores ranged f r om l to
17 (a poss ible range of 0 to 3 2).

Two couples had one point
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disc r e pan cies, o ne co u pl e h a d a d i s c r e pancy score of 1 5 and a no the r

l 7.

Th e r e was a m e an o f 6. 3, a median of 6, and a mode of 6.
Th e P e arson r w as us e d to analyze the data.

Results are

shown i n Table 9 for total and individual case study situation scores.

Table 9.

Correlation betwe e n attitudes of husband and wife regarding
the use of the bank credit card for couples indicating oth e r
than a " Very Happy'' marital happiness rating .

Scor e s compared

Correlation scores
other than "V e ry
Happy" group

T o tal c ase study situations

0. 139

Case study situations: No.
No.
No.
No.
No.
N o.
N o.
No .

0.025
0.160
0.582
-0. 056
0.197

1
2
3
4

5
6
7
8

D e grees of freedom (n- 2)
Pe arson rat . 05 level of significance

-0. 233

0.094
0.069
16
0.468

There was no relationship of at titudes of husband and wife
regarding the use of the bank credit card on the total case study
situation scores for couples expressing other than a

marital happiness rat ing.
significant at the . 05 level.

Very Happy"

11

The Pearson r value of 0. 139 was not
There was no relationship at the. 05
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lev e l o[ significance

10

attitud e s betw ee n husband and wife r ega rding

th e u se of the bank cr edit ca rd for couples exp ressing other than a
"V e ry Happy " marital happ iness rating in the case study situation
corre lation scores .with the ex ception of case study three which in volved an eme rgency situation.

The r value was significant at the

05 level.
The pre sent r esearch fai ls to reject the hypothesis that there is
no relationship between attitudes of husband and wife regarding the
use of the bank c r edit card for co upl es exp ressing other than a "Very
Happy" marital happiness rating.
The distribution of attitude discrepancy scores in each case
study situation regarding th e use of the bank credit card by couples
who ind icated a "Ve ry Happy " ma rital happin es s rating and by co upl es
who indicat ed other than a "Very Happy" marital happin ess rating is
shown in Table 10.
There was very little difference noted in scores between husband
and wife expressing a "Very Happ y" marital happiness rating for the
first case study situation pertaining to the safety and convenience of a
bank credit card.

The other than "Very Happy" group had one couple

with a discrepancy of four points as opposed to no couples in the "Very
Happy" group.
Half o f the "Very Happy" gro up had no discrepancy b etween
husband and wife attitudes regarding the use of the bank credit card
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Tabl e l 0 .

Distribution of attitude discrepancy between husband a n d
wife regarding the us e of the bank credit card for couples
ind icating a "Very Happy" marital happiness rating and
for couples indicating other than a "Ve ry Happy " mar ita!
happiness rating in eight case study situations .

Case st udy situation numbe r one.

Discrepancy

0
l

2
3
4

"Very Happy"
group
8
8

5
0

Case study situation numb e r two.

D isc repancy

"Very Happy"
group

0

ll

l

4

2
3
4

6
l

0

(safety and convenience)
Other than
"Very Happy"
group

%
36.
3 6.
22.
4.
0.

4
4
6
6
0

6
4
5
2

%
33.3
22. 2
27.8
27. 8
5.6

(cr edit rating)

%

Other than
"Very Happy"
group

50.0
18. 2
27. 2
4. 6
0

5
6
6
l

0

%
27 . 8
33.3
33.3
5.6
0

Case study situation numb e r three. (emergency)

Dtscreeancy

0
J
2

3
4

"Very Happy"
groue

9
6
3
3

%
40 . 0
27 .3
13 6
13 6
4.6
0

0

Other than
" Very Happy"
group

6
7

%
33 . 3
38.9

2

ll. l

3
0

16. 7
0. 0

--- - - -
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Table 10 .

Continued

Case study situation number four . (delay of payment)

Discrepancy
0
1
2
3
4

" Very Happy"
group
l0
4
5
3
0

Other than
" Very Happy"
grou p

%
45.
18.
22.
13.
0

5
2
7
6

7
5
5
1
0

%
38. 8

27. 8
27. 8
5. 6
0

Case study situ ation number five . (deta iled list of transactions)

Discrepancy
0
2
3
4

"Ve r y Happy"
group
8
7
3
4
0

Case study situation number six.

Discrepancy

0
2
3
4

"Very Happy"
group
8
4
7
3
0

Othe r th an
"Very Happy"
group

%
3 6.
31.
13 .
1 8.
0

4
8
6
2

5
9
2
2
0

27. 8
50. 0
11. 1
11. l
0

(instant c r edit)
Other than
"Very Happy"
group

;;~

36.
18 .
31.
13.
0

4
2
8
6

2
8
4
4
0

11.
44.
22.
22.
0

1
5
2
2
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Table l 0. Continued

""'" study situation numb e r seven .

Discrepancy

"Very Happy"
group

0

9
6
3
4
0

2
3
4

Case study situation number eight.

(enjoy goods while paying for them)

o/o

Other than
"Very Happy"
group

o/o

40.9
2'1.3
13. 6
18.2
0

4
9
2
3
0

22. 2
50.0
ll. I
16. 7
0

(identification card )

Other than
11

Discrepancy
0

Very Happy 11

group
6
6
5
4
l

I

2
3
4

"Very Happy"

o/o

group

27.3
27.3
22. 6
18. 2
4. 6

4
6
4
3

22. 2
33.3
22. 2
16. 7
5. 6

in case study situation numb e r two concerned with establishing a credit
rating .

This was nearly twice the p e rcentage of couples in the other

than "Very Happy" group expressing no discrepancy.

However, 33.3

percent of the other than "Very Happy" group had discrepancies of
one and only 1 8. 2 percent of the "Very Happy" group show e d the sam e
discrepancy.
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There was very l it tl e difference in discrepancies of at t itudes
betwee n husband and wife regardin g the use of the bank credit ca rd
for the two groups in case study situation three (the emergency situation) .

Only one coupl e had a diffe rence of four points in the "Very

Happy" group and none in the other than "Very Happy" group.
Of the " Very Happy" g roup in case study situation number four.
con ce rning delay of payment , 13.6 percent had a discrepancy of thre e
and only 5. 6 percent of th e o the r than "Ve ry Happy" group showed th e
same discrepancy.

Fifty percent of the other than "Very Happy" group showed a
discrepancy of one.and 31.8 percent of the "Very Happy" group had
th e same discrepancy in case study situation numb e r five (d etailed
list of transactions).
Of the "Ve r y Happy" group in the sixth case study situation
(instant credit), 36.4 perc e nt of the couples showed no discr e pancy
compared toll. l percent of the other than " Very Happy" group.
Nearly half , or 44.5 p e rc ent o f th e other than "Very Happy" group
had a discrepancy of one ,a nd o nly 18.2 percent of the "Very Happy"
group showed the same discrepancy.
In case study situation number seven,pertaining to the enjoyment of goods w hile paying fo r them, nin e out of 22, or 40. 9 percent,
of the "V e ry Happy " group showed no discrepancy ; the other than
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"Very Happy" group had 22. 2 percent of the couples with no discrepancy.

Fifty percent of the other than "Very Happy" group had a dis-

crepancy of one compar ed to 27.3 percent of the "Very Happy" group.
The difference in discrepancy scores between couples expressing
a "Very Happy" marital happiness rating was very slight in case study
situation number eight (identification card ).
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SUMMARY AND CONCLUS IO NS

Husband and wife attitudes r egarding th e us e of the bank credit
card and marital happiness ratings of husband and wife were investigated .
The instruments used in this study were:

(l) a background

questionnaire ; (2} a marital happiness rating; a nd (3) a series of
eight case study situations to determine attitudes toward bank credit
cards.
The instruments were administered to 40 young married couples
residing in campus married student housing and enrolled at Utah State
University during Fall Quarter . l970.

The sample was composed of

couples who were U. S. born citizens between th e ages of 20 and 35
who had at least one child.
Three null hypotheses were tested:
1.

There is no difference in the attitudes of husband and

wife regarding the use of the bank credit card.
2.

There is no relationship between attitudes of husband

and wife regarding the use of the ban k credit card for couples
expressing a "Very Happy" marital happiness rat ing .
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3.

There is no relationship between attitud es o f husband

and wife r eg ard ing the use of th e bank credit card for couples
express ing other than a "Ve ry Happy" marital happiness r ating.
To measure attitudes of husband and wife regarding the us e of
th e bank credit card, the couples indicated their degr ee of acceptance
on a Likert scale in eight case study situations .

The r esponses of the

subjects were weighted from one to five; a smaller numbe r indicated
a greate r acceptance of the us e of the bank credit card.

The statistical

test used to measure a ttitudes of husband and wife regarding the use of
th e bank credit card was th e paired - compar ison t-test.
Marital happiness was also indicated on a Likert scale and
assigned values f rom one to five .

As there were no subjects ex pr e ss-

ing an "Unhappy" or a "Very Unhappy" marital happiness rating, the
subjects were divided into (a) co uples indicating a "Very Happy" marital
happiness rating and (b) couples indicating other than a "Very Harpy"
marital happiness rat i ng.

The statistical t est used to determine th e

r e lationship of attitud e s of husband and wife regarding the u se of the
bank c r edit card for each group was the Pearson r.

The investigator

was not able to reject the thr ee null hypotheses .
The following conclusions can be drawn from this investigat ion:
1.

The differ e nc e of attitudes between husband and wife

regarding the us e of the bank credit ca rd was not significant at
the . 0 5 level.
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2.

The r e lat io nship of attitudes of husband and wife

regarding the us e of the bank cre dit card for couples expr essing
a "Very Happy" marital happiness rating was not significant at
the . 0 5 level.
3.

The relat ions hip of attitudes of husband and wife

regarding the use of the bank credit card for couples expressing
other than a "Very Happy" marital happiness rating was not
significant at the . 05 level.

Limitations

The following limitations are noted for this investigation :
1.

Sample.

The study was conducted using young married

students residing in married stude nt housing.

This group, living

under temporary conditions and on a limited income, was perhaps

more homogenous than young married couples in the general population.
2.
an

11

Marital Happin ess .

All subjects in this study expressed

Average 11 to rrvery Happy 11 marital happiness rating.

Therefore,

the difference in marital happiness ratings of husband and wife was

very slight.

This prevented categorization of subjects into definite

groupings of Happy and Unhappy.
3.

Case Study S ituations .

Written comments by the subjects,

following t he case study situations, suggested the inadequacy of the

51
instrument for measuring attitudes of husband and wife regarding the
use of the bank credit c ard.

Some subjects seemed more concerned

with the decision of making the purchase rather than the method
employed.

Recommendations

It is recommended that a similar study be conducted with young
married couples who (l) have a steady income, (2) do not attend college
and (3) have used a bank credit card.
The investigator re comme nds that the sample consist of equal
numbers of couples expressing Happy· and Unhappy marital happiness
ratings.

A possible source for couples expressing an Unhappy marital

happiness rating would be a marriage counselor.

52

LITERATURE CITED

l.

"Bank credit card plans : many problems, but virorous growth,"
Burroughs Clearing House , Burroughs Corporation , 51 :(January
1967) 13-16.

2.

"Bank credit cards--implications for the future,"
Monthly, 84:(January 15, 1967) 22-27.

3.

"Banks bet on cards," Burroughs Clearing House, Burroughs
Corporation, 50:(Novembe r 1 965 ) 28, 30.

4.

Barmash, Isadore. "Bank cards thrive as some stores say no,
New York Times, July 8, 196 9 , p. 53, 58.

5.

Bonde, Ruth L. "Means and ends,"
60:(January 1968) 13-17.

6.

Burgess, Ernest W. and Leonard S . Cottrell, Jr . Predicting
Success or Failure in 1v1a rriage, New York: Prentic e-Ha ll, Inc.,
1 939. 472 p.

7.

Cavan, Ruth Shon1e, The American Family, New York:
Y. Crowell Company, 19 69. 556 p.

8.

"Credit card conference quotes,"

9.

"Credit cards, where wil.l it all end?,"
(January 1959) 6 .

Bankers

rr

Journal of Home E conomics ,

Thomas

Banking, 60:(January 1968) 79.
Changing Times, 13:

10 .

"Easy go, use of bank cred it cards," Time , 89: (Ap r il 21, 1967)
91-92.

11 .

Ebling, Sally K. and Marideen J. Visscher, Money and a Happy
Marriage, Internation al Journal of Religio u s Education, 40:
(April 1 964 ) 20+ .

12.

Family Econom ics Review. Agricultural Research Service ,
United States Departm ent of Agriculture, U. S. Governn1ent
Printing Office, Sept em ber 1970.

53
13.

Gross, Irma H . and Elizabeth Walbert Crandall. Management
for Modern Families, New York: Appleton-Century-Crofts,
1963. 589p.

14 .

"Here ' s a new way to say ' Cha rg e it',"
Report, 62 : (May 22, 1967) 103-105.

1 5.

Hobart, Rowenes. "The American debtor--he gets the c redit,"
Newsweek, 59(January 8 , 1 962) 54-58.

1 6.

Holmes, Emma . 11 Who uses consumer credit,
Home Economics , 49 : (May 1 957 ) 340-342.

17 .

"How F i rst Se cu r ity BankAmericard program can benefit you,"
BankAmericard Ser vice Corporation , 1 966.

18 .

Johanesen, Harry. "Banks ' charge card growth spectacular,"
S a n Francisco: S. F . Sunday Examiner & Chronicle , January
24 , 1971, Sec. C, p. 7.

1 9.

Krech, David, RichardS. C rutchfield and Egerton L. Ballachey.
Individual in Society, New York: McGray-Hill Book, Company,
Inc., 1962 . 564 p.

2 0.

L ife , Master Charge Advertisement, March 1 9, 1971, p. 14.

21.

Mace, D avid R . Success in Marriage, New York : Abington
press, 1 958 . 1 58 p .

22 .

Morse, R ich ard L. D "H istorical Development of Consumer
Credit," paper present e d at Am e rican Home Economi cs Workshop, Madison, Wisconsin, October 9- 12, 1967.

23 .

Nickell, Paulena and Jea n Muir Dorsey. Management in Family
Living, New York: John Wiley and Sons, Inc., 1967. 554 p .

24 .

Porter, Sylvia. "The Plastic Card era arrives," Sa lt Lake
City: D e seret News , D ecemb e r 28, 1970, Sec . B, p. 9.

25.

Pr eisz, Lois. "An investigation of credit usage among young
married coupl es in Weste rn Oregon," Penny ' s Forum, Spring /
Summe r , 1 97 1 , p . 1 2.

U. S . News and World

11

Journal of

54
26 .

Scanzoni, John . A social system analysis of dissolved and
existing marriages, Journal of Marriage and the Family, 30:
(Augu st 1 968 ) 452-461.

2 7.

"The charge it p lan that really took off,"
February 27, 1 965, p . 58 .

28.

11
The consumer's observation post,
53: (May 1970) 5.

29 .

"The credit card--Dr. Jekyll versus Mr. Hyde," World Field
Research, Inc., Information Bulletin No. A 70, 1970.

30.

"The Santa Claus that makes you pay,"
December 20, 196 9 , p. 76-79.

31.

"Those 'charge anyth ing anywhere ' c redit cards,"
Times, March 1970, p. 6- 10.

3 2.

Walker Bank and Trust Company ca rdholder agreement, 1 970.

11

Business We ek ,

Consumer Bulletin,

Business We ek,

Changing

55

APPENDlX

56
Husband

Under this cover you will find a 11 Personal Data Q.uestionnaire, 11
a rat i ng scale for the "Appraisal of Your Marital Happin ess" and a
series of "Case Study Situations" a ll r e lated to measuring your attitud e
towa rd s th e us e of the Bank Credit Ca rd.

Directions for completion :

I . Make certain that you have receiv e d the correct f orm for
either husband or wife as indicated in the upper right hand corner of
this pag e.
2. Complete th is form answering as exact as possible in the
ord e r presented to you. P l ease, do not consult your partner during
this period. In the event that yo u do--;:;;;t understand any portion of
this fo rm, feel free to ca ll upon the investigator for clarification.
3 . When you have completed the form, wait quietly until your
partner has finished.
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PERSONAL DATA QUESTIONNAIR E

1.

Year born _ _ _ _ _ _ _ _ __

2.

Education (indicate last grade completed )
Less than High School g raduation
High School graduation
One year of college
Two years of co ll ege
Thr ee yea r s of co ll ege
Four years of college
Master's degree
Doctora te deg r ee

3.

Major area of study (for education beyo nd High S choo l)

4.

Religious Background (optiona l)
Roman Catholic
Prate stant

Jewish
LDS
Other
5.

Individual annual income (before taxes are deducted)
No income
Under $1,500
$1, 500-$2,999
$3,000-$4,499
$4,500-$5,999
$6, 000-$7, 500
Over $7, 500

6.

Sourc e ( s) of in dividual income
Par t-time jo b
Full-time job
Scholarship or assistan tship
Relatives
Other ( s pee ify)
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NOT E:

7.

If you do not poss ess a bank credit card (BankAm e ricard,
Master Charge, and/or Walker Bankard} disrega r d Numbers
7 through II and answe r numbers 12 and 13.

Possession of bank credit ca rd (Pl e ase indicate only the card(s}
issued in your name.
BankAmericard
Master Charge
Walker Bankard

8.

Method(s} by which you have received your bank credit card(s }
Applicat ion made
Unsolicited through mail

9.

Length of time you have had a bank credit card in your possession
Less than one month
One to six months
Seven to twelve months
More than one year

10.

Total amount of purchases you have made within the last 12 months
using a bank credit card
$0 - $50
$51 - $100
$101 - $200

11 .

$201 - $500
$501 - $1' 000
Over $1, 000

Estimated number of times you have used the bank c r edit ca rd
within the last 12 months
0

3 1 - 50
51 - I 00
Over I 00

l - 10

II - 3 0
12 .

If you do not now possess a bank credit card do you plan to app l y
for one?
Yes
No
Received one but destroyed it

13.

Do you use other types of c redit card s ?
Yes
No
APPRAISAL OF YOUR MARITAL HAPPINESS

Dir ec tions:

Place a (x} over the term(s} which best describe
your degree of marital happiness

I
Very Happy

I
Happy

I
Average

I
Unhappy

Very Unhappy
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CASE STUDY SITUATIONS

Directions :

I.

Place an (x) over the term(s) which best describe your
attitude toward the use of the bank credit card in each
Case Study Situation. Space is provided if you so desire
to make any comments .
This year Mr. Barret will have an unexpected two-week

summer vacation.

He and Mrs. Barret will celebrate their second

wedding anniversary soon.

Because they have not had a vacation to-

gether since their marriage, they want to make this two-week period
an ext ra s pee ial one.

However, they have no savings and not eno ugh

money in the bank right now to meet the usual monthly payments and to
pay for the trip too.

They have a bank credit card that they could use.

Would you use a bank credit card in such a situation ?

Most
Definitely

Probably

Would Not
Matter

Doubt
It

Definitely
Not

Comments:

Z.

Jim and Barbara, newly weds, are preparing to buy furni-

ture for their apartment.

They can make a substantial down payment,

but in addition they need credit amounting to $300.
can pay this balance in ten months.

Th ey figure they

Recently they r eceived a bank

credit card in the mail but they have not had the opportunity to use it.

If you were in such a situation, would you use a bank credit card?
Most
Definitely
Comm.e nts:

Probably

Would Not
Matter

Doubt
It

Definitely
Not
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3.

The Rog e r s h a d n o t paid much attention to their two - year-

old's noticable limp for they thought that it was just part of his learning
to walk.

But when a doctor -fr i e nd discovered his irregular gait, he

demanded that the boy be t ake n to a s pee ialist.

The specialist guaranteed

that the condition could be ov e rcome by wearing specially-fitted corrective shoes.

The Rogers' curr e nt budget would not expand to cover the

cost of such shoes nor the s e ssions with the specialist.

However, the

doctor stressed the importance of beginning the tr eatm e nt now for it to
be effective.
In such a situation, would you use a bank credit card?
Most
Definitely

Probably

Wou ld Not
matter

Doubt
It

D efinitely
Not

Comments:

4.

John is debat i ng w he the r or not to spend cash for that extra

s pee ial purchase- -the wedd i n g band.
reserves.

He has but a small amount in cash

If an unforseen e 1nergency arises, he will be left with no

funds to cover it.

John feels that making the assumption that there will

be no emerge ncies until after he becomes well established in his job is
a bit risky, especially in their f i rst months of marital adjustment.
Would you use a bank credit card under these circumstances?

Most
Definitely
Comments :

Probably

Would Not
matte r

Doubt
It

Definitely
Not
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5.

For most families, keeping a detailed record of expendi-

tures is a very tedious and time -consuming job and for the Williams,
it is no different.

Mrs . Wil l iam s continually forgets to write down

all her expenditur es, thus effo rts to k eep an accurate account are
rather useless.

The Williams have considered applying for a bank

cred it card to tak e the l oad off t heir bookkeeping duties .
Would you use a bank cr ed it car d in this instance?
Probably

Most
Definitely

Would Not
matter

Doubt
It

Definitely
Not

Comments:

6.

Joan has always typed her husband's papers even before

they were marri ed.

She has become quite efficient on thei r old stan-

dard model, but they have discussed how much more time she would
save if they had an electric typewrite r.

While shopping for some

needed items in the department store, they came across a spec i al
d i splay advert i sing electr ic typewriters.

They liked all the fea tur es--

and best of all the price-- w h ic h was much lower than usual.

Their old

typewrit e r was still in good condition , but they were tempted to trade
Could they afford it now?

it in on an electric model.

The special

offer would be on only the rema inder of that week.
In this s ituation, would you use a bank credit card?

I
Most
Definitely
Comments :

I
Probably

I
Would Not
matter

Doubt
It

Definitely
Not

62
7.

The Rob inson s had a lways en j oyed attending the movie s

e v e ry w eek , but with t h e a r riva l of their first child they found it
almost an impossibil it y t o co n ti nue the practice.

It was just too

e xp e nsive to get a rel i abl e babysitter and the price of movies had
ris e n in the last year.

Y e t the y needed some form of entertainment

and so contemplated purchasing aT. V. set.

They liked this idea

b e caus e in the future th e y w ould have something to show for their
money but right now they lac k ed the cash to make an outright purchase.
Th e y decided to investigate th e service provided by the bank credit card.
Would you use a bank cr e dit c ard in this situation?

I
Most
D e finitely

Probably

Would Not
matter

Doubt
It

Definitely
Not

Comments:

8.

Frank and Marilyn have come to Utah from their hom e state

to furth e r their education.

F r ank does not feel that it is safe to carry

larg e sums of money and, the r e fore, is in the habit of writing checks
on his home account.

In trave ling to a new state, they have encountered

difficulty in cashing out-of-state checks.

They have not ed, however,

that many places of business will automatically accept a bank credit
card .
Would you use a bank credit card in this situation?
Most
Definitely
Comments:

Probably

Would Not
M a tter

Doubt
It

Definitely
Not
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Wife

Under this cover you will find a 11 Personal Data Questionnair e,
a rating scale for the "Appraisal of Your Marital Happiness" and a
series of "Case Study Situations" all related to measuring your
attitude towards the use of the Bank Credit Card.

Directions for completion :

1. Make certain that you have received the cor r ect fo r m for
either husband or wife as indicate d in the upper right hand corner of
this page.
2 . Complete this form answering as exact as possible in the
order presented to you. Please, do ~consult your partner during
this period. In the event that you do not understand any portion of
this form, feel free to call upon the investigator for clarification.
3 . When you have complete d the form, wait quietly until your
partner has finished.

11
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PERSONAL DATA QUESTIONNAIRE

I .

Year b o r n - - - - -

2.

Number of years married _ _ __

3.

Number of children
One
Two
Three

4.

Fou r
Five
Over Five

Education (indicat e last grade com pleted)
Less than High School graduation
High School graduation
One year of co llege
Tw o years of college
Three years of college
Four years of col lege
Master ' s degree
Doctorate degree

5.

Major a r ea of study (for educatio n beyond High S chool )

6.

Religio u s background (optional)
Roman Catho lic
Protestant
Jewish
LDS
Other

7.

Individual annual income (before taxes deducted)
No income
Under $1, 500
$1, 5 00 - $2, 999
$3. 000 - $4, 499
$4, 500 - $5, 999
$6,000 - $7,500
Over $7, 500

8.

Source(s) of individual income
Part-time job
Full-time job
Scholarship or assis t antship
R elatives
Other (specify )
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Note :

If you do not possess o r have access to a bank credit card
(BankAmericard, Master Charge, and/or Walker Bankard)
disregard number s 9 through 13 and answer numbers 14 and 1 5.

9.

Possession of bank credit card (Please indicate only the ca rd(s)
issued in your name)
- - - - - - BankAme ricard
Master Charge
Walker Bankard

10.

Method(s) by which you have received your bank credit card(s)
Application made
Unsolicited through mail

11.

Length of time you have possessed or have had access to a bank
credit card.
Less than one month
One to six months
S eve n to twelve months
More than one year

12 .

Total amount of purchases you have made within the last 1 2 months
using a bank credit card
$0 - $50
$51 - $100
$101 - $200

13 .

$201 - $500
$501 - $1000
Over $1000

Estimate number of times you have used the bank credit card
withi n the last 12 months.
0
I - l0
I 0 - 30

31 - 50
50 - I 00
Over l DO

14.

If you do not now possess a bank credit card do you plan to apply
for one?
Yes
No
Received one but des t royed it

15 .

Do you use other types of credit cards?
Yes
No

APPRAISAL OF YOUR MARITAL HAPPINE SS:
Directions : Place an (x) over the term (s) which best describe your
degree of marital happiness.
Very Happy

Happy

Average

Unhappy

Very Unhappy
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CASE STUDY SITUATIONS

Directions :

1.

Flace an (x) over the term(s) w hich best describe yo ur
attitud e towards the us e of the bank c r e dit ca r d in each
Case S tudy Situation . Spa ce is provided if you so desire
to make any comments.
This year Mr . Barret will have an un expected two -week

summer vacation .

H e and Mrs. Ba rr et will celebrate the ir s econd
Becaus e the y have not had a vacation

wedding anniversar y soon.

together since the i r marriage, th ey want to make this two-week period
an extra special one.

Ho weve r, they have no savings and not enough

money in the bank right now to mee t t he usual monthly paym e nts a nd
to pa y fo r the trip too.
us e .

Th ey have a bank credit card that they co uld

Would you use a bank c redit ca rd in such a situation ?

Most
Definitely

Probab ly

Would Not
Matter

Doubt
It

I
----------D ef init e ly
Not

Comments:

2.

Jim and B a rbar a , n ew ly weds, are preparing to buy furni-

tur e for their apa rt ment.

T h ey can make a substantial down paym e nt,

but in addition they need credit amou nt to $300 .
pay this balance in ten months.

They figure they can

R ece ntly they received a bank c r e dit

card in the mail but they have not had t h e opportunity to use it.
If you were in such a situation, w ould you use a bank credit ca rd ?

I
Most
D efinitely
Comments:

Frobably

Would No t
Matter

Doubt
It

D efinitely
Not
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3.

The Rog ers had not paid much att ention to their two- year -

old's not.icable limp for they thought t ha t it was j u st part of his learning to walk .

But when a docto r - friend discovered h is irregular gait,

he d ema n ded that the boy be taken to a special ist .

The specialist

guarante e d that the condition co uld b e overcome by wearing speciallyfitted cor r e ctive sho es.

The Rogers

1

current budget wo u ld not expand

to cover the cost of such shoes nor the sessions with t h e specialist.
How eve r, the doctor stressed the importance of beginn ing the treat ment now for it to b e effective.
In such a situation, would you use a ban k cred it card ?
Most
Definite ly

Pr obably

Would Not
Matt e r

Doubt
It

D efinitely
Not

Comments:

4.

John is debating whe ther or not to spend cas h for that extra

special purchase--th e wedding band.
cash r ese rves.

H e has but a small amount in

If an unforeseen em e rg e ncy arises, he wi ll be left

with no funds to cov e r it.

J ohn feels th a t making the ass umption that

there will be no em e rg encies un til after h e becomes w ell establi sh ed
in his jo b is a bit r isky, es pecially in their first months of marital
adjustment.
Most
Def in it e ly
Comments:

Would yo u use a ban k credit card und e r thes e circumstances "?
Probably

Would Not
Matter

Doubt
It

D e finitely
Not
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5.

For most families, kee ping a detailed record of ex pe ndi-

tures is a very tedious and tim e - c onsuming job and for the Williams,
it i s no different.

Mrs. Williams co ntinually forgets to write down

all her expe nditures, thus e fforts to keep an accurate account are
rather us eles s.

Th e Williams have considered applying for a bank

credit card to take the load off their bookkeeping duties.
Would you use a ban k credit card in this instance?
Most
Definitely

Probably

Would Not
Matter

Doubt
It

D efin itely
Not

Comn1ents:

6.

Joan has always typed her husband ' s papers even before they

were married. She has become quite efficient on their old standard model,
but they have disc us sed how much more time she would sav e if they had
an electr ic typewriter.

While shopping for some needed items in th e

department store, they came a c ross a special display advertising electric typewriters.

They liked all the features--and best of all the price--

which was much lower than usual.

Their old typewrite r was still in

good condition, but they were tempted to trade it in on an electric model.
Could they afford it now ?
r emaind e r of that week.

Most
D efinit ely
Comments:

Probably

The special offer would be on only the
In this situation, would you use a bank credit card?
Would Not
Matter

Doubt
It

Definitely
Not
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7.

The Rob insons had always enjoyed attending the movies

eve ry week, but with th e arrival of their first child they found it
almost an impossibility to continu e the practice .

It was just too expen-

sive to get a reliabl e babysitter and the price of movies had risen in
the l ast year.

Yet they needed some form of entertainm ent and so

contemplated purchasing aT. V. set.

They liked this idea because in

the future they would have something to show for their money but right
now they lacked the cash to make an outright purchase.

They decided

to investigate the servic e provided by the bank c r edit card.
Would you use a bank cr e dit card in this situation?
Most
Definitely

Probably

Would Not
Matter

Doubt
It

Definitely
Not

Comments:

8.

Frank and Marilyn have come to Utah from their home state

to further their education.

Frank does not feel that it is safe to carry

large sums of money and, therefore, is in the habit of writing checks
on his home account.

In traveling to a new state, they have encountered

difficulty in cashing out-of-state checks.

They have noted, however,

that many places of business will automatically accept a bank c r edit card.
Wou ld you use a bank credit card in this situation?
Most
Definit e ly

Comrnents :

Probably

Would Not
Matter

Doubt
It

Definitely
Not
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